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555 Laurel Street
Baton Rouge, LA  70801

Communications
225-297-2209
louisianalottery.com

Here’s how each dollar in Lottery ticket sales, including Powerball, is approximately allocated:

Prize Winners. More than half of Lottery sales is reserved for prize expenses. Prizes not
claimed are returned to winners in the form of increased payouts on scratch-off tickets. Players
have won more than $2.8 billion in Lottery prizes since the Lottery’s inception.

State Treasury. The Lottery statute mandates that 35 per-
cent of all Lottery revenue be transferred to the state treasury.
Effective July 1, 2004, the Louisiana constitution provides that
Lottery proceeds be earmarked for the Minimum Foundation
Program, which funds public education in  Louisiana. In addition,
the first $500,000 in annual Lottery proceeds are earmarked for
the Louisiana Department of Health and Hospitals-Office of Ad-
dictive Disorders to fund problem gambling programs.

As of July 2009, the Lottery has transferred over $2.1 billion to
the state treasury. In fiscal year 2009, more than $135.9 million
was transferred, which is the highest amount since 1993. The
Louisiana Lottery ranks first among other U.S. jurisdictional lot-
teries in percentage of revenue transferred to its government.

Lottery Retailers. More than 2,800 businesses in Louisiana
earn a 5 percent commission on the sale of Lottery products as
licensed retailers. In addition to revenue from commissions, re-
tailers earn an incentive of up to 2 percent for cashing winning
tickets of $600 or less. Retailers are also paid a selling bonus of
up to 1 percent on the sale of winning tickets for Lotto jackpots,
Easy 5 jackpots, Powerball match-5 prizes (including Power Play
winnings) and Powerball jackpots (1% of  Louisiana’s contribution
to the jackpot’s cash value or a minimum bonus of $25,000).
Retailer commission and incentives totaled $19.7 million in fiscal
year 2009.  A study by the National Association of Convenience
Stores indicates that lottery customers’ gross profit per visit is
about 30 percent higher than non-lottery customers’, thereby
increasing retailers’ revenue. Retailer incentives, bonuses and com-
missions make up more than a third of the Lottery’s total operat-
ing budget, net of prize payments.

Lottery Operations. The Lottery retains less than 10 percent
of its revenue to fund statewide operations, including its head-
quarters, five regional sales offices where players claim winning
tickets, technology for generating tickets and conducting drawings, ticket printing, advertising and
promotions and staffing.

The Louisiana Lottery’s latest quarterly financial statement, balance sheet and comprehensive
audited financial report for the last fiscal year, can be found on the Lottery’s Web site at:
www.louisianalottery.com.
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